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fair. He is as good as Edgar and the only difference be-
tween them is that Edgar is older and his mother is/was
married to his father.

3. He says that Edgar was simply trying to test Edmund’s loy-
alty to his father.

S3 Analysing the Characters
[cf. Step 3, page 8 and Assignment B, page 11]
1. Edmund is clear-headed; a good judge of character; ruth-

less andwithout anymoral scruples. He considers himself
a child of nature (being illegitimate), which means he
does not believe in the rules of men and society but in the
forces of nature, wheremight is right.
Gloucester is gullible and intellectually and emotionally
lazy. He is also naturally very suspicious of his elder son
but strangely not of Edmund. Edmund easily deceives him
about the letter, but Gloucester must know that Edgar is a
loyal and loving son, who has never done anything to
harm his father, as far as we know. Gloucester believes
everything Edmund says and easily falls into his trap.

2. Edmund’s technique is to defend Edgar without actually
saying that he is innocent. He uses suggestive language,
gesture and innuendo, so that Gloucester arrives to the
conclusion himself that Edgar means to kill and depose
him.

S4 Opinion
[cf. Step 4, page 8 and Assignment C, page 11]
There are parallels of course. Edmund tells lies, makes sug-
gestive remarks about Edgar in order to deceive his father.
He does this consciously and deliberately and without any
moral scruples in order to achieve his purpose. Just like fake
news journalists and politicians he plays upon his father’s
gullibility, ignorance and willingness to believe what he is
told without questioning it or informing himself properly.
The psychological scheme is the same in both cases. Obvi-
ously Edmund is not a purveyor of fake news since he traps
his father privately and in secret; whereas it would also have
been possible to destroy Edgar’s reputation publicly.

S5 Mini-Projects
[cf. Step 5, page 8 and Assignment D, page 11]
1. Don’t believe everything you hear or read (especially on

the social media); check facts by consulting different
sources that you trust; try to discover what motives an in-
formant has for giving information; check to see the reli-
ability of the source in the past.

2. At first, Edmund is successful. Edgar is forced to flee;
Gloucester is called a traitor and blinded, while Edmund
takes over his title and lands. Eventually, however, the
plot comes to light and Edgar kills Edmund in a sword
fight on the battlefield.
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Dieter Düwel, Jennifer von der Grün

“How newsroom pressure is letting fake
stories on to the web”
A newspaper article from The Guardian

(Sekundarstufe II)

Objectives
• to introduce the pupils to the

phenomenon of fake news
• to make the pupils aware of the

difficulty of distinguishing be-
tween fake news and reality

• to develop the pupils’ ability to
select information from a newspa-
per article, in this case to describe
the recent development in the
field of (online) news and to ex-
plain the causes of this develop-
ment

• to give the pupils the opportunity
to express their views in a creative
way

• to develop the pupils’ ability in
the field of mediation

The Topic
The way we consume news has
changed dramatically over the past 20
years. In addition to conventional TV
news and newspapers, social media
and 24-hour news channels have
made it a greater part of our lives than
ever before. Young people grow up
with various news sources all around
them including live coverages of ma-
jor incidents as well as background in-
formation, explanations and com-
ments in various media formats. In
particular the problem of ‘fake news’
is a phenomenon that has attracted
public attention since the American
president Donald Trump took office in
the White House. Social networks
such as Facebook or Twitter have to
defend themselves against accusa-

tions that they let ‘dodgy stories’ or
manipulated news onto their plat-
forms. According to an opinion poll by
the opinion research institute YouGov
from August 2017 almost 50% of adults
in Germany consider ‘fake news’ a seri-
ous threat to a democratic society.
More than half of the Internet users
over 14 have had experiences with
‘fake news’. According to a Pew Re-
search Center study in December 2016
(http://www.journalism.org/2016/12/15/
many-americans-believe-fake-news-is-
sowing-confusion/) most Americans sus-
pect that made-up news is having an
impact on people. About 64% of US ad-
ults say fabricated news stories cause a
great deal of confusion about the basic
facts of current issues and events. Al-
though they acknowledge that these
stories are spreading confusion, Ameri-
cans are convinced that they are able
to detect fake news, with 39% feeling
very confident and another 45% feel-
ing somewhat confident in their own
ability to detect fake news. About a
third of US citizens claim that they of-
ten see political news stories online
that are made up, which suggests a
high-level sense of the public’s percep-
tion of this kind of news.
Some Americans say they themselves
have shared fake news. Overall, 23%
say they have ever shared a made-up
news story, with 14% saying they
shared a story they knew was fake at
the time and with 16% having shared a
story they later realized was fake. Con-
cerning the question how to prevent

the spreading of fake news, many
Americans expect social networks, pol-
iticians and the public itself to take
measures. 45% of US adults say gov-
ernment, politicians and elected offi-
cials bear a great deal of responsibility
in preventing made-up stories from
gaining attention, 43% say this of the
public and 42% say this of social net-
working sites and search engines.
In November 2017 Donald Trump re-
tweeted some anti-Muslim videos
posted by the deputy leader of the far-
right British organization “Britain
First”, in which Muslims are presented
as murderers and torturers. At least
one of the videos shared by the presi-
dent was fake news. Its credibility was
undermined when the Dutch embassy
in the USA said the perpetrator of the
violent act in the video was born and
raised in the Netherlands. Donald
Trump, who has frequently complained
about US news channels failing to re-
port the news accurately, shared these
videos with his 44 million followers. He
re-tweeted the videos without any
comment before suggesting a boycott
of “Fake News CNN”. There was an im-
mediate reaction by the British Prime
Minister Theresa May, whose official
spokesperson called Trump’s actions
wrong.
The newspaper article from The Guard-
ian offers an insight into the produc-
tion of (online) news and shows how
strong the pressure is on editors and
reporters, who are often forced to ma-
nipulate and even invent news stories
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because newsrooms have to make
profit.
The article from the Berliner Zeitung
lends itself to a mediation exercise. The
text also deals with the problem of
fake news, in this case clearly showing
how important it is for young people to
be educated to distinguish between
fake and real news.
The text can be used in a sequence of
lessons about the media in general and
about social media in particular.

Suggested Treatment
Step 1
Awareness: Quiz “Can you spot the
fake stories?”
Before the pupils deal with the news-
paper article from The Guardian, they
can be made aware of the problem of
‘fake news’. The pupils should be given
the chance of exchanging their experi-
ences with news in general, e.g. how
they consume news, and with the
problem of evaluating the reliability of
news in particular. This phase can lead
over to the quiz “What is ‘fake news’
and how can you spot it?”. It was pub-
lished in The Globe and Mail, which is
Canada’s most widely read national
newspaper on weekdays and Satur-
days. This website also includes an
introduction to the topic of ‘fake news’,
in which the Globe’s digital editor of-
fers some advice on how to ‘avoid fall-
ing for hoaxes’. After that the pupils
can do the quiz online and test their
ability to distinguish between fake
news and reality.
(https://beta.theglobeandmail.com/
community/digital-lab/fake-news-quiz-
how-to-spot/article33821986/?ref=http://
www.theglobeandmail.com&)
As an alternative a similar quiz can be
used on the BBC website, which also
requires the ability to disentangle fact
from fiction:
(http://www.bbc.com/news/magazine-
38005844)

Step 2
Introduction to the newspaper article
The Guardian article presented here
deals with examples of fake news and
with some reasons for this phenome-

non. Before reading the article itself
pupils should go to the websites pre-
sented in the introduction to T1, brief-
ly summarize their content and decide
if they consider each of them to be reli-
able or fake news. Afterwards the
teacher can tell them that they are all
in fact fake news. The pupils can then
speculate why the (online) newspapers
publish these news items and what ef-
fects this can have.

Step 3
Analyzing the newspaper article
In this step the pupils read the news-
paper article (T1) with the help of the
annotations. The accompanying as-
signments aim to focus the pupils’ at-
tention on the main ideas of the text,
i.e. the description of the recent de-
velopment of (online) news and the
explanation of the causes of this de-
velopment (for suggested solutions
see S1).

Step 4
Creative writing
After the work on the newspaper arti-
cle the pupils should have the opportu-
nity to express their views on the topic
in various creative ways. The following
situations require the production of
different text types:
• Imagine you have just read Craig

Silverman’s words, “Journalists
have always sought out emerging
(and often unverified) news. They
have always followed on the re-
ports of other news organizations.
But today the bar for what is worth
giving attention seems to be much
lower.” Write a letter to Mr Silver-
man, in which you explain why you
fully agree with his view giving ex-
amples of your own experiences
with fake news.

• Imagine you are a young journalist,
who has just started his/her first
job for an online newsroom. Your
editor has made it clear to you that
‘clickbait is king’ and that you have
‘to meet your targets”. You are
convinced that in the news busi-
ness thorough research is crucial if
you want to produce reliable news

stories. Write the dialogue be-
tween you and the editor. Don’t
forget that you might be risking
your job!

• Imagine you are member of an on-
line newsroom team, which is dis-
cussing the stories that you have
discussed in Step 2. You have to
decide, if you want to publish the
stories so that they can attract a
wide readership. Write down the
dialogue between the various jour-
nalists with different views and
consider aspects such as reliabil-
ity, manipulation, resources, un-
critical reporting, getting clicks.

Step 5
Mediation
The sequence of lessons can be
rounded off with a mediation exercise
based on an article from the Berliner
Zeitung (7 September 2017). The stu-
dents are asked to imagine the follow-
ing situation: a British journalist and
his friend are talking about the topic
of ‘fake news’ over a pint in a pub aft-
er work. The journalist has just read
an interesting article in the Berliner
Zeitung and is telling his friend about
it. Students are asked to write down
the dialogue between the two.

TEXT
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T1 “How newsroom pressure is letting fake stories on to the web”
////////////////////////////
Assignment
Go to the following websites and read the four news items. Summarize briefly what they report about. Do you think
the items are reliable or fake news? Explain your view and exchange your ideas in class.
• www.ebu.buhv.de or
• https://www.indy100.com/article/this-mans-story-about-buying-a-mcdonalds-milkshake-turned-into-a-bit-of-a-mission-

and-the-internet-cant-get-enough-of-it--WJaoqM4gWZ
• https://www.brisbanetimes.com.au/national/queensland/help-me-find-him-pregnant-french-tourist-seeks-sunshine-coast-

lover-20150901-gjcel1.html
• http://www.dailymail.co.uk/news/article-2658062/Does-face-look-scary-three-year-old-facial-injuries-mauled-pit-bull-

THROWN-KFC-scaring-diners.html
• http://www.independent.co.uk/news/world/australasia/man-called-phuc-dat-bich-posts-passport-to-facebook-to-prove-

his-name-is-real-a6741586.html

by Kevin Rawlinson
The push for traffic means that clicks rule – even if the facts
don’t check out
It started with a post on social media. Or, to be more exact, a
series of posts about a visit to McDonald’s to buy a milk-
shake. Within hours, Josh Raby’s gripping account on Twit-
ter was international news, covered by respected outlets on
both sides of the Atlantic.
“This guy’s story about trying to buy a McDonald’s milkshake
turned into a bit of a mission and the internet can’t get
enough of it,” read the headline on Indy100, the Indepen-
dent’s sister title. The New York Daily News said he’d been
“tortured”. Except, as McDonald’s pointed out – and Raby
himself later admitted – the story was embellished to enter-
tain his Twitter followers, although he says he based it on
real events.
Raby’s was the latest thinly sourced story that, on closer in-
spection, turned out not to be as billed. The phenomenon is
largely a product of the increasing pressure in newsrooms
that have had their resources slashed, then been recali-
brated to care more about traffic figures.
And, beyond professional journalists, there is also a “whole
cottage industry of people who put out fake news”, says
Brooke Binkowski, an editor at debunking website Snopes.
“They profit from it quite a lot in advertising when people
start sharing the stories. They are often protected because
they call themselves ‘satire’ or say in tiny fine print that they
are for entertainment purposes only.”
Facebook, a source of a lot of traffic from many online titles,
has recognised the role it plays in driving the market, and in
January 2015 promised to tweak its algorithm to demote
fake news articles in users’ feeds.
Binkowski says that, during her career, she has seen a shift
towards less editorial oversight in newsrooms. “Clickbait is
king, so newsrooms will uncritically print some of the worst
stuff out there, which lends legitimacy to – in a word – bull-
shit. Not all newsrooms are like this, but a lot of them are.”
The Guardian has heard numerous accounts from journalists
about the pressures in UK newsrooms that lead to dodgy
stories being reported uncritically, but none would go on re-
cord. One person working for a UK news publication claims
the industry is now “like the wild west”. The source, who
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i.e. the description of the recent de-
velopment of (online) news and the
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with fake news.

• Imagine you are a young journalist,
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editor has made it clear to you that
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asked not to be named for fear of recriminations from her
employer, says: “You have an editor breathing down your
neck and you have to meet your targets.”
Asked what the driving factor was, she said: “It is a combina-
tion. There are some very young and excited journalists out
there. If you do a story and it goes viral, it is very exciting. But
big bosses are trying to meet targets. There are some young
journalists on the market who are inexperienced and who
will not do those checks.
“So much news that is reported online happens online.
There is no need to get out and doorstep someone. You just
sit at your desk and do it and, because it is so immediate, you
are going to take that risk. Editors will say, ‘The BBC got that
six seconds before we did.’”
Another journalist, who asked not to be named for similar
reasons, says: “There is definitely a pressure to churn out
stories, including dubious ones, in order to get clicks, be-
cause they equal money. At my former employer in particu-
lar, the pressure was on due to the limited resources. That
made the environment quite horrible to work in.”
In a February 2015 report for the Tow Center for Digital Jour-
nalism at Columbia University, Craig Silverman wrote: “Jour-
nalists have always sought out emerging (and often unveri-
fied) news. They have always followed on the reports of
other news organisations. But today the bar for what is
worth giving attention seems to bemuch lower.
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